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Why MTO?

Why is it interesting and relevant to study tourism?



(UNWTO, 2016)

Growth of the tourism industry

Every year the World Tourism Organization (UNWTO) publishes its World Tourism Barometer. In January 2020 the UNWTO concluded that International tourist arrivals (overnight visitors) worldwide grew 4% in 2019 to reach 1.5 billion. UNWTO forecasted a growth of 3% to 4% in international tourist arrivals worldwide in 2020.  

It is a continuation of constant and immense growth of tourism worldwide since 1950.  

This raises all kinds of questions like ‘how to deal with this growth and impact of tourism?



Corona Crisis
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But, after 70 years of continuous growth, for the first time since the Second World War tourism has come to a complete stand still because of the Covid 19 pandemic. 



Corona Crisis
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Borders are closed, the complete air fleet is on the ground and jobs of travel agencies and people who work at destinations are at risk. 

Because most countries have closed their borders and prohibit air traffic, countries are still busy repatriating tourists from their destination to their home countries. 

The Corona Crisis is a good example of the vulnerability of tourism. 



(UNWTO, 2016)

Global socio-economic impact

Source: UNWTO

Many people and countries in the world depend on tourism. 

One in ten jobs in the world is related to tourism.  
Tourism constitutes 10% of the world Gross Domestic Product. 

The situation differs, however, from one country to the other.  

In the Netherlands one in twenty-five jobs (approximately 400 thousand) is related to tourism and tourism constitutes 3% of the Gross Domestic Product.  
But other countries, such as Italy, Spain or Greece in Europe, are much more depending on tourism than the Netherlands. In Asia and the Caribbean some countries almost entirely depend on tourism (e.g. the Gross Domestic Product of the Maldives depends for more than 80% on tourism).  

But tourism is much more than an economic phenomenon.  

Tourism plays an important role in poverty reduction, protecting environments, cultural preservation and world peace & security.  



And what about...the environment?
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Due to decreasing prizes for fossil fuels, increased competition between airlines and very low aviation tax, ticket prizes have become very cheap. A round ticket from Amsterdam to Barcelona costs less than € 180.  

This has stimulated tourists to fly to their destinations: long-haul flights to far destinations such as Thailand or South Africa, but also short-haul flights to many European cities such as Barcelona or Venice. 

But Carbon Dioxide emissions of airplanes contribute tremendously to climate change. Especially those of long-haul flights.  

Carbon Dioxide emissions contribute to global warming and rising sea levels. Island states, such as Bahamas and Maldives, which are almost completely depending on tourism, suffer from rising sea levels and might be flooded on the long term.  



But what about...nature and local cultures?
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Tourism has a huge impact on natural resources. 

You can think of the production of waste by accommodations or cruise ships, the use of water for drinking, swimming and showering or the impact of tourists on the behavior of wildlife. 

Cruise ships, for example, are responsible for 77% of all ship waste world wide. One cruise ship passenger produces 3.5 kg of waste per day. This is much more than for example a resident in the Caribbean, who on average produces 0.8 kg of waste per day. 

But tourism can also help to protect the environment. A good example is manta ray tourism in Indonesia. Manta rays were endangered because of fishery. One manta ray would yield up to € 400 on a local fish market. But watching the same manta ray swim can generate up to € 1 million during its life time for diving tourism.  



But what about...nature and local cultures?
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Many tourists are interested in authentic experiences. An example is tourists who are visiting hill tribes in Thailand to explore their traditional way of living. By visiting their villages they provide a valuable source of income. On turn, this might alter the original authentic experience, because people now can afford to buy consumer goods, such 
as tv sets, mobile phones and washing machines.  

Click on the icon to see the trailer ‘framing the other’.   

https://www.youtube.com/watch?v=S35w2QAKmNk
https://www.youtube.com/watch?v=owIX60_vIZI


There are many challenges
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If you follow the media, you will find many more interesting challenges related to tourism: 

• Increasing public protest against overtourism, especially local communities that have to deal with explosive growth in city tourism. 
• The creation of new wildernesses? What is protected: nature or tourist experiences? Who benefits? 
• The effects of geo-political crises on tourism, such as the problems of refugees from the Middle East or Africa on tourism destinations in Greece, Italy and Spain. 
• The rise of ‘dark tourism’, an increasing interest of tourists in death, war and disaster. What does this tell us about our societies? 
• CO2 compensation. How can we compensate a flight ticket to Brazil? How many trees should be planted for each trip or how many days should we eat no meat? 



What is the alternative?
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More than ever tourism faces the challenge of redefining itself for the future. Will we return back to business as usual after the Corona crisis or will tourism definitely chance its shape? 

What are the pros and cons of alternative forms of tourism?  

What about ‘slow’ tourism, a type of tourism that uses less energy, water, and space and where tourists show more personal responsibility and awareness towards host communities, the environment and the future? 



What is the alternative?
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Will we still travel as usual after the Corona crisis? Or will we travel less frequently, less far or maybe more virtual?



How to study tourism?

▪ How to organize tourism (management) vs 
how does it come about? 

▪ Research oriented program 

▪ Studying tourism phenomena from different 
perspectives: cultural geography, sociology, 
political science, psychology, 
anthropology, ... 

▪ Strong focus on sustainability/ environment
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Tribe, 1997

Multiple Tourism  
Research traditions

With the MSc Tourism, Society & Environment we intend to educate strategic thinkers and agents of change that are able to help public and private organizations to be prepared for these challenges and overall to change tourism into a more sustainable practice.  

Many tourism programs focus on business and management. This program focuses on the questions behind tourism, studying the phenomenon itself. Not so much: how do you organize tourism or how do you make tourism more profitable? But: how does it come about? How is tourism related to transformations around it, such as climate 
change, energy transition, new ways of governance, globalisation, changing cultural values and the introduction of new technologies. In this program we study tourism from different perspectives and disciplines: geography, sociology, political science, psychology, anthropology. 

The programme is research-focused and educates students in both theoretical research and theory-based practice-oriented research.  



Excellent Program

“The panel describes the intended learning outcomes as 
progressive, cutting edge and avant-garde in terms of 

looking at wider aspects of business, society and 
environment.” 

“The panel finds that MLE [MTO] has managed to create 
a high-quality programme and community with 
dedicated staff and students who are all active 

participants and who function in a setting that is geared 
towards continuous improvement and innovation.” 

“The panel was particularly impressed by the quality of 
the theses, which it describes as outstanding.”
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In 2019 our program has been re-accredited. An international panel of professors, education experts and employers rated our program excellent. We are the only master of Wageningen University ever to be awarded with this distinction. 



International staff members 

Research based teaching 

High Teacher-Student ratio

The MSc Tourism, Society & Environment is a small and personal program with a yearly student intake of 20-30 students. On average 40% of the class are international students from all continents of the world. 

We cultivate a worldly environment within and beyond the classroom via teaching staff, students and materials and international guest lecturers, all drawing on examples from all continents and we foster multicultural interaction between students, lecturers and practitioners from around the world. 



Admission criteria

• Social/cultural/geographical background on scientific level 

• Tourism background 

• GPA minimum 7 out of 10 

• English proficiency  

• Academic bachelor in the Netherlands/ English taught HBO bachelor 

• HAVO 7 – VWO 6 

• IELTS/ TOEFL/ RATEr etc: see website 

• Motivation: Show you understand what the program is about!

Admission criteria 
• A bachelor’s degree in a field of science relevant to MTO. A relevant bachelor degree for MTO is a programme with an academic transcript that contains relevant courses on the tourism domain, sufficient courses in the social sciences and sufficient courses that train research skills. 
• Sufficient quality of the bachelor's degree as shown by an average unweighted mark of at least 7 (Dutch system), a Grade Point Average (GPA) of at least B/B+ (US system) or a classification as 2nd upper (UK system). If there is no GPA stated on a transcript an unweighted grade point average will be calculated. 
• Fluency in English, both written and spoken.  
• A clear motivation 



Program outline
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Year 1
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Period 1 Period 2 Period 3 Period 4 Period 5 Period 6

Mo
rni
ng

Aft
er
no
on

GEO- 30306 
Concepts and 

Approaches to TSE

GEO-31806 
Tourism & 

Sustainable  
Development

GEO- 30806 
Research  

Methodologies  
for TSE

Academic  
Consultancy  
Training + 

MOS 

Research 
Master Cluster: 

Proposal 
Writing 

European 
Workshop 

Environmental 
Sciences and 
Management 

E-ACT + PREP 
(ECS-66700)

If required: 
YSS-20306 

Quantitative and 
Qualitative 
Research 

Techniques in the 
Social Sciences 

OR 
Free choice course

Trajectory course 
OR free choice 

course

Trajectory course 
OR free choice 

course

Trajectory course 
OR free choice 

course

Trajectory course 
OR free choice 

course

The programme is a two-year 120-credit programme.  

First year 
The first year’s core programme is compulsory for all students and consists of two advanced domain-specific courses and an advanced research methodology course. Students then choose from a selection of thematic trajectory courses, supplement their programme by choosing from a range of optional courses, and complete the Academic 
Master Cluster. 

Core programme 
The first year starts off with the Concepts & Approaches course which provides an advanced overview of epistemological and disciplinary approaches relevant to the study of tourism. It offers historical perspective on the ways in which scholarly knowledge about tourism has been and is currently being produced relative to broader societal, 
economic and environmental contexts (e.g., understanding shifts in hospitality and labour practices and the politics of representation and commoditisation of peoples, places and experiences). Throughout the course, students are challenged to critically assess how scholars construct, develop and empirically support their arguments and to 
reflect on their own positionality as knowledge consumers and producers relative to this field. 
  
Sustainable development of tourism requires innovation on conceptual, process and product levels. The Sustainable Development course therefore analyses and critically reflects on the relation between tourism, conservation and development from a variety of theoretical perspectives, examining discourses, practices and instruments of 
governments, businesses and tertiary-sector organisations at various scales (international, national, regional and local) in sustainable development innovation. 
  
The Research Methodologies course focuses on the logical application of methods that students have acquired in orde to design research, aligned with a given epistemological and theoretical perspective. For both the qualitative and quantitative sections of the course, students develop a research proposal, similar in structure to a thesis 
proposal, that demonstrates how they have appropriately brought together theoretical literature with methodological resources in order to meet their research objectives. 

Thematic Trajectories 
See next slides. 

Optional courses 
Students have 18 ‘free choice’ credits that enable them to select courses that deepen their knowledge linked to the trajectory theme. However, if students have good arguments for a coherent set of courses in another field of interest, these may also be submitted for approval by the Examining Board. 

Academic Master Cluster 
In the Academic Master Cluster (AMC), students apply their acquired knowledge to a project that prepares them for a professional career. Students preferring a policy or consultancy career may opt for the Academic Consultancy Training (ACT), the Entrepreneurial Academic Consultancy Training (E-ACT) or the European Workshop in 
Environmental Sciences and Management. In all three courses, students carry out a project commissioned by a real-life client. They undertake the project in a multidisciplinary, and preferably multicultural, team of four to seven students. The ACT is a generic AMC course that is part of most WU programmes. The ACT is combined with two 1.5-
credit Modular Skills (MOS) courses that teach skills such as information literacy, scientific presentation, scientific writing, project planning and organisation, and leadership. Students wishing to pursue an academic research career may opt for the Research Master Cluster. In this course, they focus on advanced scholarly writing skills and aca- 
demic proposal development. They go through the process of turning a topic into a high-quality grant proposal defended before a jury of experts and peers. Reflection on personal and peer performance is an integral part of the course. In practice, most MLE students choose either the generic ACT or the European Workshop in Environmental 
Sciences and Management. 

Second year 
The second year is individually organised. This enables students to demonstrate that they are capable of delivering a solid piece of scientific research with their thesis, and that they can explore the professional field in an internship. All students individually carry out a mandatory 36-credit major thesis research project, which includes 
fieldwork and data collection. The thesis’s overall aim is for students to further develop their research skills and to be able to systematically and clearly analyse and present research results. The main responsibility for a successful thesis process lies with students themselves, as they are expected to take a pro-active role in their thesis process, 
displaying growing independence while also demonstrating the ability to take their supervisor’s advice and comments into account where appropriate. 

Furthermore, students have the choice between an academic internship and a 24-credit minor thesis. Although more than 95% of the students choose an internship, those students with academic research ambitions may opt for a minor thesis. 



Trajectories
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Tourism & Development 

What role can tourism play in enhancing 

regional and urban development? 

Tourism & Natural Resources 

How does tourism deplete          
(or protect) natural resources? 

Guided ‘free choice’; preparation for thesis; two out of four courses 

We offer four thematic trajectories to offer you more freedom in creating a program according to your personal interests, but still maintaining coherence in your study program. The trajectories prepare you for your MSc thesis.  
Each trajectory consists of four courses of which you select at least two.  

Tourism & Development 
Tourism plays a role in many global and local transformations. This trajectory addresses the meanings and objectives of regional and urban development and the extent to which these objectives can be achieved through tourism. It includes a number of fundamental issues related to tourism’s potential for socio-economic, socio-cultural and 
environmental development. It also provides students with a conceptual foundation by examining relevant theoretical frameworks from tourism studies and beyond. Research undertaken by lecturers involved in this trajectory addresses: tourism development’s relation with nature conservation, climate vulnerability and resilience; and social 
and cultural change; conflicts surrounding tourism growth and de-growth; and the development, ethics of and governance of tourism practices affecting marginalised peoples (e.g., international volunteer tourism, medical tourism, indigenous tourism and slum tourism). 

Tourism & Natural Resources 
Tourism is a global phenomenon that depends on the physical environment and a wide range of natural resources including water, energy, wildlife, food and landscapes for its success. Tourism has a significant impact on natural resources and the environment, while it can also contribute to the conservation of these same resources. In 
response to these challenges and opportunities, governance initiatives have been developed by a range of actors aimed at conserving natural resources (e.g. water, energy), contributing financially to nature conservation (e.g. terrestrial or marine protected areas), stimulating tourist consumers to sustainable choices and practices (e.g., labels, 
review systems, apps), and trying to adapt the tourism sector to environmental change. Research undertaken by lecturers involved in this trajectory addresses tourism’s articulation with nature and wildlife conservation and related management practices, ecotourism, tourism’s relations with a wide range of environmental settings, resources 
and sinks, and how these relations can be governed through various contemporary and innovative governance arrangements.



Trajectories
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Tourism & Experiences 

What factors play a role in the creation of 
meaningful experiences for tourists? 

Tourism & Global Change 

How does tourism depend on global flows 
of tourists, money and information? 

Tourism & Global Change 
Tourism is both heavily implicated in and affected by the most pressing issues of our time: cultural and economic globalisation, demographic change and migration flows, technological and transport innovations, and security and environmental challenges. Ever-greater and more complex flows and networks of people, materials, capital and 
information actively scatter the causes and impacts of socio-economic, cultural and environmental challenges and solutions across different scales and sites around the globe. These flows require that we seriously begin to think beyond the confines of national borders and recognise that this form of mobility is no longer the exception, but the 
norm. Research undertaken by lecturers involved in this trajectory addresses accessible tourism, travel and recreational opportunities for ageing, sick and disabled people; intersections between tourism, migration and other mobilities; technological innovation and tourism; shifting notions of belonging, cultural commodification and heritage 
practices; and climate change and tourism. 

Tourism & Experiences 
Tourism is one of the largest economic sectors in the world.  Its core offering is that of experience. Tourism both creates and satisfies individuals’ desires for having unique and meaningful experiences. Thus, understanding the nature of the tourist experience is crucial for understanding tourism as a whole. Tourist experiences are not passive 
encounters with a destination; rather, they are actively produced, mentally and culturally. Socially, experiences are shaped by multiple actors co-producing stories, cultural representations and material interventions. Psychologically, interpretations of tourism environments are shaped by mental dispositions such as expectations, emotions and 
meanings. At the same time, tourist experiences also shape places and people. In the contemporary ‘experience economy’, we see that the desire for and ability to create specific feelings and atmospheres has created novel tourism experiences, transformed cultural practices and altered places across the globe. Research undertaken by 
lecturers involved in this trajectory addresses the psychology of tourism, its emotions, motivations and behaviours; therapeutic landscapes, lifestyle and well-being; tourism’s role in environmental education; everyday consumption practices; and co-creation, place-branding and marketing.



Examples of courses

▪ Tourist Experiences 

▪ Governance of Tourism and Natural Resources 

▪ Tourism and Globalization 

▪ Environmental Psychology 

▪ Anthropology and Development 

▪ Marine Governance 

Year 2: MSc thesis and internship
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Thesis Desiree vd Heide

“Differences and similarities 
in the use and experience of 
place between hotel guests 

and Airbnb guests in 
Amsterdam”
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Link to this thesis in the library
Thesis projects on 

overtourism 

http://edepot.wur.nl/337216


Thesis Project Emma Cuijpers

“Ready for a Green Take-Off? 
An exploration of the role of 
airlines and air travellers in a 
transition towards sustainable 

aviation and how their 
interplay manifests in bio-fuel 

initiatives” 
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Link to this thesis in the library

https://edepot.wur.nl/504761


Thesis Project Pieternel Cremers

“The influence of specialized 
guided holidays on the 

empowerment of people with 
mild intellectual disabilities 

or autism spectrum 
disorders”
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Link to this thesis in the library

http://edepot.wur.nl/333822


Thesis Project Serah van den Brink

“How is social responsibility 
reflected in the marketing of 

the products of Dutch 
voluntourism operators” 

Project in cooperation with De 
Volkskrant
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Link to this thesis in the library

http://static1.volkskrant.nl/static/nmc/red/frameset/2015/vrijwilligerswerk/
https://edepot.wur.nl/354201


Job market
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Job perspectives after graduation
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What: 
• Researcher 

• Lecturer 

• Consultant 

• Advisor 

• Policy maker 

• Entrepreneur 

• Project manager 

Career pageMTO alumni   |

Where: 

• (Applied) university 

• Local/regional government 

• Travel and tour agencies 

• Marketing agencies 

• Recreation and nature parks 

• Non-governmental organisations 

https://www.wur.nl/en/Education-Programmes/master/MSc-programmes/MSc-Leisure-Tourism-and-Environment/Future-career-1.htm
https://www.linkedin.com/groups/1678147/


Job perspectives: some examples
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Malou 
Program Officer  
WNF

Jorrit  
Project Leader 
Kenniscentrum voor  
kusttoerisme

Swen 
Lecturer 
Hogeschool Inholland



Job perspectives: some examples
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Veroniek 
Owner  
Accessible Travel 
Netherlands

Joost  
Advisor 
ZKA Leisure  
Consultants

Wieteke 
Advisor Knowledge & 
Research 
MarketingOost



Alumni stories
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Click on the picture for alumni stories.

https://www.wur.nl/en/Education-Programmes/master/MSc-programmes/MSc-Tourism-Society-and-Environment/Future-career-1.htm


Student Perspective
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Student perspective
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Ask all your questions to 
Elena, Babet, Demi or Channah  
in our live chat ....

Click on the picture to go to the live chat.



https://www.facebook.com/licerewageningen/ 

Licere is the study association of MTO. They organize all kinds of social and educative events: career event, trips, game nights....

https://www.facebook.com/licerewageningen/


▪ Chat with study advisers and students 

▪ Check our FAQ’s about application, housing, scholarships, visa, costs, 
introduction days, Wageningen, student for a day, corona and more 

▪ Take a virtual tour with one or more of our students who will show you their life

What else can you do at this open day?

▪ Watch videos with tips for choosing a 
study program, about student life and 
study experiences 



More information and questions
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▪ Comparing study 
programs 

▪ Housing? 

▪ Student life? 

studentcoachmle@wur.nl
Ask the Student Coach!

▪ Admission 
procedure 

▪ Study 
programme 

▪ Labour market 
Ask the Study Advisor!
mto.msc@wur.nl

Tourism@WUR

• For more information, please check www.wur.nl/en/Education-Programmes/master/MSc-programmes/MSc-Tourism-Society-and-Environment.htm and/or our Facebook page Tourism@WUR 
• For questions regarding the study programme, the admission procedure or labour market you can contact the study advisor Lieke van der Zouwen: mto.msc@wur.nl 
• If you have questions about student experiences and housing, you can contact the student coaches Demi and Channah: studentcoachmle@wur.nl  

mailto:Tourism@WUR

